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Partner Course Marketing Playbook Series

▪Craft Your Story to Engage 

Your Audience

▪Power Up Social and Digital 

Marketing Strategy

▪Apply What’s Working in 

Local Marketing Download and 

follow along!
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Craft Your Story to 

Engage Your Audience
Partner Course Marketing Playbook Series

Presenters: 

Kelly Cusick 

Steven Khraiss



POLL:

DO YOU HAVE A STORY OR A 

SCRIPT TO FOLLOW TO 

MARKET YOUR SHRM 

COURSES?
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It Starts With A Story

TARGET 
AUDIENCE

WHAT DO 
THEY NEED 
AND WHY?

DESIRED 
ACTION

HOW WILL 
THEIR LIFE 
CHANGE?

PROOF 
POINTS



Audience: What Do We Know?

TARGET 
AUDIENCE

SHRM Education Partner Students

Key Demographic Highlights

CONSIDERATIONS

▪What additional insight do 

you have to better 

understand your local 

audience?

▪How can you find out more 

about your audience?
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Motivations & Pain Points

WHAT DO 
THEY NEED 
AND WHY?

CONSIDERATIONS JR. MID HR PROS SENIOR HR PROS

MOTIVATIONS Looking for opportunities to develop, 

build credibility, gain expertise and 

differentiate themselves in their 

organization

Looking for opportunities to have 

organization-level influence and impact to 

gain forward-thinking perspectives to 

advance workplaces and HR

WHY CERTIFY?

▪ Organizational Credibility

▪ Supervisor Request

▪ Understand How to Handle Tough 

HR Situations

▪ Find Ways to Advance Career

▪ Organizational Credibility

▪ Enhancing Organization’s Strategic 

Mission

▪ Continued Professional Development

WHY DO I NEED CERT 

PREP?

▪ Increase Success to Pass

▪ Maximize Time

▪ Limited Funds

▪ Combat Test Anxiety

▪ Increase Success to Pass

▪ Maximize Time

▪ Network With Other Professionals

▪ Test Anxiety
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Why do HR Professionals Choose Certification? 

Credibility is the most 

common reason for 

pursuing the SHRM-CP 

or SHRM-SCP 

certification.

Continued learning and 

development is the second-

highest reason.



Does Career Level Play into Certification Motivation?

Responses Vary by 

Career Level

All Career Levels

It will enhance my 
credibility as an HR 
professional.

It will give me more 
confidence in my 
abilities, decision-
making and skills.

Early & Mid Career

It will enhance my 
career satisfaction.

It will look good on 
my resume and help 
me stay competitive 
in the job market.

Senior & Executive

It is important for my 
continued learning 
and development.



What Do We Want Our Audience To Do?

DESIRED 
ACTION

Enroll    
Now

Learn from 
Experts & 

Peers 

Elevate 
Your 

Career
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Transformation

HOW WILL 
THEIR LIFE 
CHANGE?

With SHRM certification, HR professionals 

gain confidence and credibility from acquiring the 

skills and knowledge to elevate their HR careers 

and make a difference in their organizations.

By taking an instructor-led course, you will 

gain the HR skills and knowledge you need to 

approach the SHRM-CP/SHRM-SCP exam with 

confidence and increase your chance of passing 

the exam. Be prepared to implement best practices 

and become the trusted expert at your workplace. 
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Key Sales Messages & USP

PROOF 
POINTS

Certification

▪Increase Earning 
Potential

▪Get Promoted

▪Gain Credibility

Preparation

▪Comprehensive HR 
Content

▪Proven Success

▪Expert Guidance

▪Community Support

▪Flexible Format

▪Funding & Approval 
Support

▪Partner Expertise
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SHRM Research: 

Statistics

* Now on PRC!  Course Promotion> Tile Ads
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SHRM Research: 

SHRM Learning System Preparation
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SHRM Research: 

SHRM BASK & SHRM Learning System
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Funding & Boss Approval

2021 SHRM LS Ed Partner Log in Data

CONSIDERATIONS

▪Do you provide 

guidance or assistance 

for professionals 

funding on their own?

▪Are you offering up 

ways to help convince 

the boss of the value to 

certify and fund 

education?
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Your Unique Approach 

Instructor

Pass 
Rate

Course 
Formats 
& Timing

Community

Reputation

CONSIDERATIONS

▪How can you 

distinguish and set your 

course apart to help 

students make the 

decision to enroll?
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Define & Document Your Story

A Character

With a Problem

Transformation Statement

Meets the Guide: Your Organization

Demonstrates empathy by…

Demonstrates authority by…

Who Gives Them a Plan

Enroll Now

Learn from Experts & Peers

Elevate Your Career

And Calls Them to Action: Enroll Now

Resulting in Success 

And Avoiding Failure

Our Promise:



Apply Your Story in Your Marketing

Website Email
Social/ 
Digital 
Media
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Website Ideas

Watch for website 

audits (and a new 

template) coming this 

summer! 

▪ Use Your Story To Update your Website

▪ Problem/Solution Messages

▪ Use research stats

▪ Include your 3-step plan

▪ Ideas to Engage

▪ Lead Magnets (toolkits, downloads, demos)

▪ Share Valuable Information

▪ SEO

▪ Interactive Media (Videos, Wizards)

▪ Build a Content Strategy

▪ Consider a blog

▪ Review your sales messages and build a calendar 

to push them out

▪ Proof Points

▪ Testimonials

▪ Pass rates, reputation, instructor bios

20



Samples

HR Jetpack: Lead Magnet

Kent State: 

Instructor 

Highlight

UW-Stout: Benefits

McLennan CC: Contact

Eckerd College: Lead form & Data gathering

LeMoyne College: Testimonial

Duke: Simple Details

Rice University: 

Stats & Learning
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Email Ideas

▪ Personalize Your Content and Segment by Audience

▪ Junior vs Senior HR Pro

▪ Team vs individual 

▪ Study message (if you know when they are testing)

▪ Nurture Campaigns

▪ Unique version by download history

▪ Trigger messages

▪ Create a Newsletter 

▪ Mix of value and sales

▪ Last mile of their goal & advocacy

▪ Use Free Tools

▪ www.reallygoodemails.com

▪ PRC tools

▪ Measure for success

▪ KPI’s
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http://www.reallygoodemails.com/


Questions?
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YOUR 

ASSIGNMENT
3-5 IDEAS I WILL TRY FOR MY 

FALL SEMESTER

1.

2.

3.

4.

5.
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Let’s Connect!

Kelly Cusick
kellyc@holmescorp.com

Steven Khraiss
stevenk@holmescorp.com
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