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SHRM Certification Preparation - Marketing Support

 Emails - Weekly PURL emails, as well as 
ongoing promo and nurture emails

 Digital Ads - Driving demand for 
certification and preparation

 Partner Promotions - 2X per year (*U.S. 
only)

 Direct Mail - Custom postcards listing local 
courses (*U.S. only)

 Webinars - Panel webinars with certified 
professionals

 Website Listings - Your courses are listed 
on the SHRM website and linked to in 
marketing efforts

SHRM markets to 
prospects about 
your courses. 
Make sure your 
info is entered in 
PRC and your 
website is current 
to take advantage 
of these efforts.



© SHRM. All Rights Reserved47

Website Reminders & Tips
 Have you updated to 2025 

information?
 2025 product images
 Highlight new features
 Doublecheck SHRM BASK, 

Learning System year
 Update Partnership logo

 Did you know you can request a 
custom website audit?
 Find the request form on PRC.

 Are you keeping your course 
details up-to-date in PRC?
 SHRM’s marketing & PURL pages 

will only reflect active, upcoming 
course links. 
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What is a 
Performance Matrix 

and Why 
Should I Care?
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Review 
performance & 

set growth goals

Evaluate and 
improve your 

website

Take advantage 
of tools
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View organization     
statistics

Evaluate pass 
rates to validate 

success

Review 
certification & 

application data
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Understand your 
market potential

7

 % of LS Enrollments Population v. Actual
 HR Professionals by Area Compared to 

Certified Professionals
 LS Enrollment Penetration to Eligible SHRM 

Members and Certified Professionals
 Market Opportunity Analysis

Note: 
The international partner 

version of this page varies.

 Country Stats
 Course Tips.
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Use customer data to 
direct marketing efforts

 Industry Statistics
 Market Data 
 Stats for Marketing Efforts

8

8



© SHRM. All Rights Reserved
53

Let me know if you have 
questions or Ideas for the future!

Steven Khraiss
Email: stevenk@holmescorp.com
Phone: 651-905-2674


