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SHRM’s Transformation Guiding Principles

Personalized ExperienceTrusted Advisor Dynamic Relevance

We meet our audiences where 
they are and create a custom 
experience for them based on 

their needs and aspirations

We are the world’s leading 
credible researcher, analyst, 

advocate, and thought leader on 
all things work

We are constantly sensing, 
pulsing, and studying the world 
of work to translate our insights 

into action for our audiences
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SHRM’S EIGHT STRATEGIC AUDIENCES

At its core, an audience centric model places 
our audiences at the center of everything we do. 
This approach goes beyond simply delivering 
products and services; it is a strategic 
commitment to deeply understanding and 
anticipating the needs and preferences of those 
we serve. 

Through comprehensive research into our 
audiences' demographics, psychographics, and 
behaviors, we deliver personalized experiences 
that empower people and workplaces. 

HR Executives
Senior HR leaders, up to and
including CHROs, at SMBs to

Enterprise-size d companies, seeking
to maximize human potential within
their businesses and expand their

authority on all thing s work.

HR Professionals
Junior, mid-level, and director-
level HR professionals seeking 
career and professional support 
while executing HR strategy and

operations globally.

Donors
Those dedicated to investing 

capital and resources into HR-
driven initiatives with the aim of
catalyzing positive social impact 

and financial returns.

B2B Buyers
A B2B buyer or buying 
committee seeking to

deploy SHRM solutions 
and products at a large 

scale within their 
organization.

CEOs
The top leader at mid-
market or enterprise 
organizations drives

strategy and success.
SHRM empowers CEOs

with our data and insights to
elevate HR, unlock

workforce potential, and
drive growth.

HR Students
Traditional and non-

traditional HR students 
enrolled in academic 

programs seeking career 
guidance and
development.

Politicos
Elected and appointed 

officials, as well as their staff, 
at a seat of power to influence 
or set laws and policy at the
local, state and federal level.

Brand Partners
Marketers, advertisers and sales 
seeking to reach our audiences 

via our channels and shared 
thought leadership. They partner 

with us on sponsorships, ads, 
booths, etc.

8 Strategic 
Audiences
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Business Trends:  Headwinds vs. Weather Patterns

ACQUISITION

-41%
RENEWAL

+3%
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Workforce Trends: SHRM Total Available Market (STAM)

ACQUISITION

-41%
RENEWAL

+3%
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State Councils – 51

Professional Chapters – 556

Academically Aligned Schools – 831 
(@588 schools)

Education Groups – 303

Recertifications Provider – 3,746

Student Chapters –244 (174 in Good 
Standing)

SHRM PARTNER NETWORK
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SHRM’s Transformation Guiding Principles
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